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IThe ability to nominate an individual who meets the Service Provider new member
criteria

Sponsorship of a SPARK Series Program

our company logo visible on the event page of the website, in the sponsored
program promotional materials, and in the day-of program presentation

\Who better to share your value than a client? Instead of a sponsor speech, your
message is delivered by a corporate HR leader during opening remarks.

60-second video about your company during the sponsored program

ITwo (2) additional company representatives as attendees at the sponsored
program
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our company logo prominently displayed as the supporting partner of the HRLH
\Website OR App (website footer/app splash screen) and a printed or electronic
handout at each SPARK Series program, reminding members of the website/app

X

our company logo on the website partner page, in each issue of The Member
Exchange newsletter, at each SPARK Series program, and in the annual
membership video

A video of your choice embedded on your service provider directory page profile
on the website

Service provider nonmember vouchers per year for SPARK Series programs or
pop-up meetings (@ maximum of one per event)

A meeting with one HRLF Board member (coordinated by the sponsorship
subcommittee based on the interest of the Board member and partner)

Special invitations for HRLF Board members to attend one of your company's
networking events (invitation coordinated by the sponsorship subcommittee)

First right of refusal of an additional 2-year commitment, to be made no later than
uly 15" in the final year of the current commitment
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*Benefits listed for partners are for the duration of the agreement unless otherwise stated.

Contact us at info@hrlfatlanta.org to learn more about available opportunities.



